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E-commerce Portal for BabyProducts -Client 
SPR Trading LLC 
 

In Modern days Baby Products are more 
made with artificial  compositions to 
overcome it with more production and care  
Natural composition of products are 
required to use
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Usability Testing

Rajkumar Boominathan

Thanks for Watching!

Surveys and   Interviews helped to  gain quantitaive  and qualitative insights  about  the potential  
users helping me better understand their  needs, emotions and  painpoints 



First I surveyed over 5 participants from different  age groups from 25 to 46 who either relative, 
Parents, Newly married and friends



KEY INSIGHTS 

- All  of the interviewees were currently invested the time with the young ones of  new born 

_ The interviews were involved with caring the baby with new product and the thinking of care it this 
includes the psychology of treating new human with special care 



_ Gifting from Friends, Relative already experienced products parents more caring with all trust


Seek Advice from Experts Search for New Resources Word of Mouth

82% 30%70%

I created 2 user  personas using my research as a base and defined the user Needs, Goals, 
Motivation, Activities and Frustrations

Mr. Sabari  
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IT Employee



India

Goals & Needs




- All  of the interviewees were currently invested the time with the young ones of  new 
born 

_ The interviews were involved with caring the baby with new product and the thinking of 
care it  this includes the psychology of treating new human with special care 



_ Gifting from Friends, Relative already experienced products parents more caring with all 

Motivation

Frustrations

- Required Trusted product which made by natural caring for new ones



_ One time stocking for several days helps to do other routines



_ Easy uses and reuses for certain times

Internet Usage

- Mobile Devices

- Desktop Devices

- Social Media  

- Technical Know How 

Leena 
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Goals & Needs

- All  of the interviewees were currently invested the time with the young ones of  new 
born 

_ The interviews were involved with caring the baby with new product and the thinking of 
care it  this includes the psychology of treating new human with special care 



_ Gifting from Friends, Relative already experienced products parents more caring with all 
trust

Motivation

- She has to trust the product with natural values 



_ Easy use and for long nights without disturbances



_ Believe in product with tested and reputations from other feedbacks

Frustrations

- Repeat  orders with easy adding to cart



_ Easy return of damaged products and more specifications and instructions graphically 
for uses



_ Sharing then experience in social platforms and trusted from doctors prescribe 

Internet Usage

- Mobile Devices

- Desktop Devices

- Social Media  

- Technical Know How 

Information Architecture

Visual Design MOCKUPS

COLOURS

FONTS

Poppins font

Caveat sans-serif

Roboto sans serif

He has the insights to manage office work and products which help more 
adequately used with natural and caring


